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1. Obuwwme nonoxeHus

1. General provisions

1.1. lMNonntuka ynpaBneHUss CMOHCOPCKON U
GnaroTBOpPUTENBHOW OEATEeNbHOCTbIO (fanee
MonuTtuka) onpegendeTr OCHOBHblE (hopMbI
CMOHCOPCKOM n GnaroTBOpUTENBHOM
pearenbHoctn OO0 «JIEHTA» (nanee -
KomnaHus), npuHUunbl 1 NOpaa0K KoopanHaumm
3TON [EeATeNnbHOCTU, KpuUTepum U nopsgok
oTbopa n OLEHKM CMOHCOPCKMX n
GrnaroTBOpUTENBHBIX MPOEKTOB.

1.1.1. bnarotBoputenbHas [LeATerNlbHOCTb
KoMnaHun ocyuiectBnsieTcs B COOTBETCTBUN C
HacTosAwen MNonUTUKon.

1.1. Charity and sponsorship policy
(hereinafter, the Policy) defines the key forms of
charity and sponsorship activities of Lenta LLC
(hereinafter, the Company), principles and
procedures of such activities coordination,
criteria and procedure of selecting and
assessing sponsorship and charity projects.

1.1.1. The Company undertakes charity
activity the present Policy.

1.1.2. The Managers of the Public and
Government Relations are responsible for

1.1.2. Pykosoantenu Cnyxbbl no ceasam ¢ | implementing this Policy and monitoring
06OLLIEeCTBEHHOCTbIO " rocygapcteeHHbiMK | compliance with its provisions.

opraHamm HEeCyT  OTBETCTBEHHOCTb  3a

BHepeHne HacTosLlen MNonuTtunkn "

MOHUTOPUHI cobntogeHNs1 €€ NONOXEHUN.

1.2. B ocHoBy Hactoswen [onutukm | 1.2. This Policy is based on the following
nonoXxeHbl crieagylolme NPUHLMNLI: principles:

1.2.1. KomMnaHus okasbiBaeT CMNOHCOPCKYHO 121, The Company provides sponsorship
nomolb  lopuandeckum  nuuam B opme support to legal entities in the form of transfer
nepedncrienmn ACHEKHbIX CPEACTB, | of monetary funds, providing of property,
npeaocTaBneHna uMyLlecTBa, pes3ynbTaToB

WMHTENNEeKTyanbHON LesTenbHOCTX, OKa3aHus
ycnyr, npoBefeHus paboT Ha  yCcrnoBusix
pacnpocTpaHeHus CMOHCMPYEMbIM
UHopMauun (peknambl) O KOMMAHWK, ee
AEesATeNbHOCTM, COrNacoBaHHON CO CMOHCOPOM.

1.2.2. Komnanus oKasblBaeT
6naroTBOPUTENBbHYKD MNOMOLLL  HOPULONYECKAM
niuam B doopme ©e3B03mMe3QHOro
nepevncrieHns JEeHEXHbIX CpeAacTs,
npenocTaBrieHns ycnyr, GeCcKopbICTHOrO
BbIMOSIHEHUST  paboT wunm  npuobpeTeHus
HeobXoauMMOro MMyLlecTBa, OKa3aHUs WHOWM
NnoaaepP>XXKN UnNu coaemncTeumS.

results of intellectual activity, rendering of
services, performing of works on terms of
sponsored party’s distribution of information
(advertising) about the company and its
business as approved with the sponsor.

1.2.2. The Company provides charity
support to legal entities in the form of free of
charge transfer of monetary funds, rendering of
services, free of charge performance of works
or acquisition of required property, any other
support or help.

1.3. ®opmbl peanu3aumm CMOHCOPCKON U
onaroTBopuTenbHON AeATeNIbHOCTHU

1.3. Forms of sponsorship and charity
activities

1.3.1. CoTpygHu4ecTBO C
HEKOMMEPYECKMMUN OpraHn3aunsiMu;

1.3.2. PaccmoTpeHne v yposneTBopeHue
obpaweHun 3a 6rnaroTBOPUTENIBHON MOMOLLBLIO
N NpeanoXeHnn O CNOHCOPCTBE, NOCTYMUBLUMX
OT opraHusaumn.

1.3.1. Cooperation with non-profit
organizations;
1.3.2. Consideration and satisfying of

charity aid requests and sponsorship offers
made by the companies.
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2. YnpaBrneHue
onaroTBopuUTeNnbLHOMN 7
CMOHCOPCKOWN AeATEeNbHOCTbLIO

2. Management of charity and
sponsorship activities

2.1. TnaHbl paboTbl NpeanpusaTuin KomnaHum B
chepe cnoHcopckon M 6GnaroTBOpUTENbHOM
AeATeNIbHOCTU Ha KaneH4apHbIW rof, a Takke
OT4eTbl O NpoAaesiaHHon paboTe CTPoATCS.

2.1. The Company’s undertakings in the sphere
of sponsorship and charity planned for a
calendar year, and their relevant progress
reports are made.

2.2. KoopaunHauma  GnaroTBopuTENbHOM U
CMOHCOPCKON AEeATEeNbHOCTU OCYLLEeCTBNSAETCS
Cnyxbon no cBsa3siM C OBLLECTBEHHOCTbIO U
rocygapCTBEHHBbIMWU OpraHamu.

2.2. Public and Government Relations are
responsible for coordination of charity and
sponsorship activities.

2.3. B 30Hy otBetcTBEHHOCTM Cnyxb6bl Mo
CBA3AM c 06LLEeCTBEHHOCTbIO n
rocy4apCTBEHHBbIMWU OpraHamMmn BXOAMUT:

o onpeaeneHue o6LeKkopnopaTmMBHbIX

npuoputetoB B  cdepe
OnaroTBOpUTENBHOCTY;

° nogroToBka oopxeTa B
CMOHCOpPCTBa 1 BNaroTBOPUTENBHOCTHU;
° KoopAuHauus peanusaumm MpoOeKkToB B
cchepe cnoHcopcTBa M 6NaroTBOPUTENBHOCTY;
. MeToaudeckas nogaepkka U MOHUTOPUHT
pe3ynbTaTUBHOCTU NPOEKTOB B cthepe
CMOHCOpCTBa n ©naroTBOPUTENTLHOCTM,
peanusyemMblx npegnpusatusamn KomnaHuu;

° NoAroToBKa KOPMopaTUBHOM coumanbHON
OTYETHOCTU n NpoYnx KoprnopaTUBHbIX
AOKYMEHTOB O [JesATeNIbHOCTU KOMMaHun B
AaHHOM chepe, a TaKke npeseHTauus
pe3ynbTatoB 3TOW AEATENbHOCTM B Xo4e
COOTBETCTBYHOLLMX KOHKYPCOB M NyBNMYHbIX
MepPOonpUATUNA.

CMNOHCOpPCTBa n

cthepe

2.3. Public and Government Relations are
responsible for:

2.4.

e defining of corporate priorities
sphere of sponsorship and charity;

in the

e preparing of the budget in the sphere of
charity and sponsorship;

e coordination of projects implemented in the
sphere of sponsorship and charity;

e methodological support and monitoring of
performance of sponsorship and charity
projects undertaken by the Company’s
facilities;

e preparing of corporate social reporting and
other corporate documents on the company’s
activities in this sphere, and presentation of the
results of these activities at the respective
contests and public events.

3. Kputepun otbopa M OLEHKMU
NPOEeKTOB CMOHCOPCKOW "
onaroTBopuUTENbLHON NOAAEPXKKU

3. Criteria for selection and
assessment of sponsorship and
charity support projects

3.1. Otbop  obbekTOB
GnaroTBOpUTENLHON noaaepXKn
ocyLecTBnsaeTcs B COOTBETCTBUU C
NPUHLUMMNAMNU W OCHOBHbIMW HanpaBfeHNAMMU
Monntnkn B obnactu ynpaBneHUs BHELUHUMMU
coumnanbHbIMM NporpamMamu.

CMOHCOPCKOW "

3.1. Selection of targets for sponsorship and
charity support is made in accordance with the
principles and key directions of the Corporate
policy for management of external social
programmes.

3.2. OueHka NPOEKTOB nposoanTcA B
COOTBETCTBUN C KIHOYEBLIMU MOKasaTensaMu
adppeKkTUBHOCTH, 3aPMKCUPOBAHHBIMU B
Monutke B obnactu ynpaBneHWs BHELUHWMWU

3.2. Assessment of projects is made In
accordance with key performance figures
established by the Corporate policy for
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coumnaribHbIMU nporpaMmmamu.

management of external social programmes.

3.3. lpwu otbope 1 OLEHKE NMPOEKTOB OOSKHbI
y4uTbIBaTbCS cneayoume oakTopbl:

e  npuoOpUTETLI B3aVMOAENCTBMS c
KMo4YeBbIMM LieneBbIMU rpynnamm
3aMHTEPECOBAHHbIX CTOPOH  (aKUMOHEpbl WU
WNHBECTOPbI, nepcoHarn, opraHbl

rocyaapcteeHHon snactu, CMN);
o npuopuTeThl B3aMMOLENCTBUS
KOHKpPeTHbIX  npegnpuatui  KomnaHumn  c

3.3. During selection and assessment of
projects, the following factors should be taken
into account:

e priority cooperation with key target groups
of interested parties (shareholders and
investors, personnel, government authorities,
media);

e priority cooperation of certain facilities of
the Company with local community;

MECTHbIMI coobLLecTBamu; e potential of long-term development of
e  rnoTeHUMan  [AONroCPOYHOrO  PassuUTUS | projects:

MPOEKTOB, e compliance of the volume of required aid to
L cooTBEeTCTBUNE obbema HeO6XOﬂ,V|MOI7| the approved budget thresholds.

MOMOLLM YTBEPXKAEHHbIM BIOIKETHBIM

OpVeHTMpaM.

4. lMopsapok paboTbl ¢ 3aaBKkamun | 4. Handling requests for charity
Ha nony4yeHue |or sponsorship support from
GnaroTrBopuUTENbHOMN unu | legal entities and individuals
CMOHCOPCKOW NOMOLLN oT

HpnANYeCKUX n (*)I/I3I/I‘-IeCKI/IX JiIny

4.1. 3aaBKku Ha nonyyeHne | 4.1. Requests for charity or sponsorship

©GnaroTBOpPUTENBHOM UM CMOHCOPCKOW NOMOLLM
HanpasnawTca B Cnyxby no cBaA3saM cC

support are sent to Public and Government
Relations of the Company.

006LEeCTBEHHOCTb n rocyaapCTBEHHbIMU

opraHamun KomnaHuu.

4.2. 3anBKku Ha nonyyeHne | 4.2. Requests for charity or sponsorship
GnaroTBOpUTENBLHOM UN CNOHCOPCKOM nomowm | support from legal entities should clearly
OT  lopuaudeckux Ny, OOMKHbI - AicHO | provide the contents of a suggested project and
npeactaBnATb  cogepXaHve npeanaraemoro | rationale behind its estimated social effect.

npoekTa n 060CHOBaHWE ero npegnonaraemoro
coumanbHoro agdgekra.

4.3. Bce peLleHus OTHOCUTESBHO
yOOBETBOPEHMUS 3asBOK Ha
OnaroTBOPUTENTbHYKD M CMOHCOPCKYD MOMOLLb
NPUHUMAKTCA B COOTBETCTBUN C KPUTEPUAMU
oTOOpa M OLEHKN MPOEKTOB CMOHCOPCKOW U
OnaroTBOpUTENBHON noaaepP>Kku (n.2
HacTosLLen MonuTnkm) B pamMKax
yTBEpPXAEHHOrO BrogxkeTa.

4.3. All decisions concerning satisfying of
requests for charity and sponsorship support
are made in accordance with criteria for
selection and assessment of charity and
sponsorship projects (p. 2 of this Policy) within
the adopted budget.

4.4. PelweHne o6 yaoBNeTBOPEHUN 3a8BOK Ha
GnaroTBOPUTENBHYIO M CMOHCOPCKYD MOMOLLb,
KOTOpble He NpeayCMOTPEHbI YTBEPXAEHHBIM
OrooxeToMm, npUHUMaeTCs "eHepanbHbIM
anpektopom KomnaHun.

4.4. A decision to satisfy requests for charity
and sponsorship support non-covered by the
adopted budget is made by the Company’s
CEO.
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4.5. Cpok paccMoTpeHus n aHanusa
obpalleHnin No okasaHuo 6raroTBOpPUTENBHOM
N cnoHcopckon nomowm — 1 (ognH) mecay, unu
20 (gBaguaTb) paboumx gHen.

4.5. Requests for charity and sponsorship
support should be considered and analyzed
within 1 (one) month or 20 (twenty) working
days.

4.6. B npouecce paccMOTpeHuUs M NPUHATUS
pelleHnin no obpalleHnsiM 1 NpeasiokeHusmMm,

npu Heo6XxoanMocCTH 3anpalumBaeTcs
AONONHUTENbHAs nHopMaLms y
pykoBoaMTeENen\y4acTHUKOB NPOEKTOB,

NPOBOAATCH KOHCYNbTaUMW C PYKOBOAUTENAMM
nogpasaeneHnin KomnaHmu.

4.6. During consideration and decision-making
on requests and offers, additional information
may be requested, if necessary, from project
managers/participants, consultations with the
heads of the Company’s departments may be
held.

4.7. Bce opraHusaumn, koTopbiM KomnaHus
nnaHMpyeT  okasaTtb CMOHCOPCKYO nnm
OnaroTBOpUTESIbHYKD MNOMOLLb, B TOM 4ucre
opraHbl MECTHOro camoynpaBneHus n
MYyHUUUNAanbHbIE obpasoBaHus,
WHOMBMAYaNbHbIE NpeanpuHMMATENN AOSIKHbI
nNponTn npouenypy oueHkn. [lpn oueHke
obpalleHnn 1  nNpeanoXxeHun nNpoBOAUTCS
aHanus Ha Hanuune ¢akTopoB MOBLILLIEHHOMO
pucka.

4.7. All  organizations planned for the
Company’s sponsorship or charity support,
including local government authorities and
municipalities, individual entrepreneurs, should
undergo an assessment procedure. When
requests and offers are assessed, an analysis
for higher risk factors is undertaken.
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