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MonuTuka KopnopaTuBHON coumnanbHon oteeTcTBeHHOCTU/ Corporate Social Responsibility Policy

1. OOowwme nonoxeHusi

1. General provisions

1.1. OOO «JIEHTA» (ganee — KomnaHus) —
KpynHenwas ceTb runepmapKkeToB 1 ogHa 13
BeayLNX Toproeblx ceTen Poccun.

1.1. Lenta (hereinafter, the Company) is the
largest hypermarket chain and one of the
leading retail chains in Russia.

1.2. Muccus KomnaHum onpegerneHa v
ocyLiecTBngeTcsa B cootBeTcTBUM ¢ Kogekcom
[enoBoro noBeaeHms.

1.2. The Company’s mission is defined and is
implemented in accordance with the Code of
Business Conduct.

1.3. Ins OOCTUXEHMUS B BbINOSHEHUM MUCCUM
KomnaHum npumMmeHsitloTcs cneayowme pblyaru:

L] NOCTOAHHOE CTpemMIieHne K OOCTUXEHUIO

MyYLmnx pesynbTaTos, NO3BONALLNX
NPEB3OMTU  OXWOAHUSA  3aUHTEPEeCcOoBaHHbIX
CTOpPOH;

° MCNONb30BaHMWE 3HAHMW W onbiTa AN
HEYKITOHHOro pasBUTUA U YCTOMYMBOIO pocTa
KomnaHmn, Cc y4éTOM WMHTEpPEecoB Bcex
3anHTEpPECOBaHHbIX CTOPOH, BKItOYas
AkumnoHepoB, [lokynatenen, CoTpyaHUKOB,
MapTHepoBs, OpraHoB rocygapCTBEHHOW BlacTn
n MecTHble coobLiecTBa.

1.3. To achieve the Company’s mission, the
following mechanisms are used:

o constant drive for better results beyond
estimations of interested parties;

o use of knowledge and experience for
steady development and sustainable growth of
the Company considering interests of all
interested parties, including Stakeholders,
Customers, Employees, Partners, Government
authorities and Local communities.

1.4. KomnaHusa paccmatpuBaeT coumarnbHyo
OTBETCTBEHHOCTb KaK OAWH U3 KITHYEBbIX
NPUHUUNOB cBoeu AeATeNbHOCTU n
nocrieqosaTeribHO paboTaet Hag ee
peanusaumnen B CBOEMN NpaKkTU4eCKou
OeAaTenbHOCTH.

1.4. The Company regards social
responsibility as one of key principles of its
business and consistently implements it in its
practical activities.

1.5. KopnopatuBHass nonutvMka coumanbHON
OTBETCTBEHHOCTM  KomnaHwuu  onpegensiet
eauHoe MOHMMaHWE M OCHOBHbIE HaMpaBreHUs

1.5. The Company’s corporate social
responsibility policy defines a common
understanding and key directions for

peanusauun npuHUMNa coumnanbHom | implementation of the social responsibility
OTBETCTBEHHOCTU BCeMu nogpasgeneHuamu | principle by all departments of the Company.
KomnaHuu.

1.6. lNonuTtnka ocHoBaHa Ha npeacTaBneHusx o | 1.6. The Policy is based on the concepts of the
counanbHomn ponu " obsizatenbctBax | Company’s social role and commitments
KomnaHun, BbiTekawowmx wn3  Mwuccum  n | stemming from the Company’s Mission and

cTparternm KomnaHun, MPUHATBIX €0 3TUYECKNX
npuHUUNax n KopnopaTtnBHbIX LIEHHOCTAX.

1.6.1MNonnTnka opuveHTUpoBaHa Ha cTaHdapThbl
KoprnopaTUBHOW coumanbHON OTBETCTBEHHOCTH,
NMPU3HaHHbIE POCCUMCKUM U MeXOYyHapOAHbIM
AenosbiM coobLLECTBOM, B TOM Yucrie cTaHaapT
«ISO 26000 — PykoBoacTBO MO coLumaribHOW
OTBETCTBEHHOCTU».

strategy, adopted ethical principles and
corporate values.

1.6.1. The Policy is driven by corporate
social responsibility standards recognized by the
Russian and international business community,
including ISO 26000 — Guidance on social
responsibility.

1.7. MNonuTka HanpaBreHa Ha co3JdaHue
OnaronpuatHon ana  passutus  KomnaHuu
couunanbHou cpeasbl, noBbILLEeHNEe

9PPEKTUBHOCTM  yNpaBreHns couunanbHbIMU

1.7. The Policy aims to create favourable
environment for the Company’s development,
to improve efficiency of social programmes and
projects management, as well as to strengthen
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nporpaMMamMuM U MpoekTamu, a
ykpennexve penytaumm Komnanuw.

TakKxe

the Company’s reputation.

1.8. lNonuTtnka paspabotaHa B COOTBETCTBUUN C
OEeNCTBYOLNM 3aKoHO4AaTEeNIbCTBOM PO,
COOTBETCTBYET yCTaBHbIM n apyrum
perrnamMmeHTUpYyLWnM AoKyMmeHTam KomnaHuu.

1.8. The Policy has been developed in
accordance with the current laws of the
Russian Federation, charter and other

regulatory documents of the Company.

1.9. lNonoxeHusa HacTosALen Monutnkn
pacrnpoCTPaHATCA Ha Bce noapasgeneHus
KomnaHuu.

1.9. This Policy is binding for all departments
of the Company.

OTBETCTBEHHOCTb 3a BHeApeHue HacTosLen
MonNUTMKM N  MOHUTOPUHI cobnoaeHus eé
NOMOXXEHUN.

1.10.HacTtoswas MonuTuka asnsetca | 1.10. The present Policy is binding for all
obsizatenbHo  ana mucnonHeHma  Bcemu | Employees of the Company.
CoTpyaHukamum KomnaHum.

1.11.PykoBoacTBO KomnaHuu HeceT | 1.11. The Company's Management is

responsible for implementing this Policy and for
monitoring compliance with its provisions.

2. Ob6nacTtb NnpuMeHeHUusA

2. Scope of application

2.1. KomnaHna nopaepxuBaeT MO3ULMIO MO
KOoprnopaTUBHOWN coumanbHON OTBETCTBEHHOCTH,
3admkcmpoBaHHyto B CoumanbHoOM XapTuu
POCCUMNCKOro OunsHeca, KoTopas
nogpasymeBaer:

2.1.1. [o6pocoBeCTHYIO
NPaKTUKY;
2.1.2.

AEenoByto

CobnogeHne npaB YenoBeEKa;

2.1.3. OTBETCTBEHHbIE TPYOOBbLIE MPAKTUKY;
2.1.4. OTBETCTBEHHOCTbL 3a pauMoOHanbHoe
Mcnonb3oBaHWe NPUPOAHbIX PECYPCOB U OXpaHy
OKpy>atoLien cpeapl;

2.1.5. OTBETCTBEHHOCTb nepen
MoTpebutensamm n MECTHbIMM cOODLLECTBaAMM B
permoHax gestenbHocTn KomnaHuu.

2.1. The Company supports the corporate
social responsibility position fixed in the Social
charter of the Russian business, which
provides for:

2.1.1. Fair business practices;

2.1.2. Observance of human rights;

2.1.3. Responsible working practices;
2.1.4. Responsibility for rational use of
natural resources and protection of the
environment;

2.1.5. Responsibility to Customers and local
communities in the Company’s operations
regions.

2.2. Hacrtoswas lNonutnka onpegensiet obwue
npuHUMnbl 1M noaxoabl KomnaHum B 39TON
obnactm n KOHKpPeTU3MpyeTcs B AOKYMEHTaXx,
pernameHTUpYyLWmnX ynpaBneHne nepcoHanom,
OXpaHy Tpyoa n NPOMBILUSIEHHYHO
6e30onacHOCTb, OXpaHy OKpyXatoLwen cpenbl,
ynpasrneHue BHELUHMMWU coumanbHbIMK
nporpammamMmn, B3amMoOencTBME C OENOBbIMU
napTHepamu.

2.2. This Policy defines the key principles and
approaches of the Company in this sphere and
Is detailed in the documents regulating human
resources management, occupational and
industrial safety, environmental protection,
management of external social programmes,
interactions with business partners.

3. MNo3unuuna n OCHOBHbI€
npuoputetbl KomnaHmm B chepe
KopnopaTtuBHOM coumanbHoOMn
OTBETCTBEHHOCTU

3. The Company’s position and
key priorities in the sphere of
corporate social responsibility
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3.1. CoumanbHasa oTBeTCTBEHHOCTb KoMnaHum
3aknoyaetcs B obecneyeHun HaaeXHoro
napTHepcTBa ANA BCEX 3aUHTEpPecOBaHHbIX
CTOPOH U Npu3BaHa:

3.1.1. CospaBaTtb
aKUNOHEPOB;

3.1.2. CnocobcTtBoBaTh pacKpbITUIO
noTeHumana n npogeccnoHanbHOMy pasBuUTUIo
pabOTHMKOB;

3.1.3. PasBvBaTb gnanor ¢ COTpyaHMKaMMu,
NoAAepXMBaTb 06paTHYHO CBS3b U NMOBLILLATL UX
NOSANBbHOCTb;

CTOMMOCTb ansd

3.1.4. NocTosiHHO paboTtaTtb Hapg
NOBbILLEHMEM  YPOBHSA  MPOU3BOLCTBEHHOMN
©e3onacHocTu;

3.1.5. BbInonHaTh TpeboBaHUs
3aKoHodaTenbCcTBa n ObITb napTHepom
rocygapcrtea B pelleHuMuM 3ajad  YCTOMYMBOTO
pa3BuUTUS;

3.1.6. MpumeHaTb cnpasefnueble,

OTKPbITblE N 3TUYHbIE METOObl COTPYyAHNYECTBA
B OTHOLWUEHUAX C OeJTOBbIMU MNMapTHEpPaMu;

3.1.7. MoBblWwaTh 3APPEKTUBHOCTb
MCMNOSb30BaHNA PeCypCoB;

3.1.8. BHocuTb BKNag B coumarnbHoO-
9KOHOMMYECKUA U KyInbTYpHbIA  nporpecc
pPerMoHoOB NPUCYTCTBUS;

3.1.9. Bectun awvanor 7] CTPOUTbL

B3aMMogencTeaune Cc 3anHTepecoBaHHbIMUA
CTOpOHaMM Ha OCHOBE MNPUHUMMOB B3aMMHOIO

3.1. The Company’s social responsibility
ensures reliable partnership for all interested
parties and serves to:

3.1.1.

3.1.2. Facilitate personal fulfillment and
professional development of employees;

3.1.3. Develop the dialogue with
employees, support their feedback and improve
their loyalty;

3.1.4. Improve the level of industrial safety
on a continuous basis;

3.1.5. Fulfill legal requirements and be the
government’'s partner in addressing of
sustainable development issues;

3.1.6. Apply fair, open and ethical methods
of cooperation in relations with business
partners;

3.1.7.

3.1.8. Contribute to social, economic and
cultural progress of operations regions;

3.1.9. Have dialogue and work together with
interested parties based on the principles of
mutual respect and business partnership, good
compliance with assumed obligations;

3.1.10. Ensure regular disclosure of the
information on the company’s decisions and

Create value for stakeholders;

Improve efficiency of resource using;

yBaXeHns n AenoBoro NapTHepCTBa, | activities impacting the society and the
nobpocoBecTHOro cobniogeHuns B3sTbIX Ha cebsl | environment.

065s3aTenbCTB;

3.1.10. Ob6ecneunBaTb perynsapHoe

packpbiTe WHGOpMaAUMN O PELUEeHUSX W

0eATenbHOCTU KOMMNaHUKU, KOTOpPble OKa3biBaloT

BO3OENCTBME Ha OOLIECTBO M OKpYXalLlyto

cpeay.

4. WHTerpauma npuHuuna (4. Integration of the social

couuManbHOU OTBETCTBEHHOCTU B
aeAatenbHocTb KomnaHmnu

responsibility principle into the
Company'’s activities

4.1. KomnaHna peanusyeT WHUMUMATMBBI B
chepe coumanbHOM OTBETCTBEHHOCTM Ha
OCHOBe cTpaTtermn passutna KomnaHumu.

4.1. The Company implements social
responsibility initiatives based on the
Company’s development strategy.

4.2. NHTerpaums npuHUMna coumanbHoOm
OTBETCTBEHHOCTU B cTpaTeruto "
NOBCEOHEBHYID  AEATENIbHOCTb KomnaHum

4.2. Integration of the social responsibility
principle into the Company’s strategy and
everyday business implies adherence to this
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npegnonaraet NPUBEP)KEHHOCTb aTomy
MPUHLIMNY Ha BCEX YPOBHSX OpraHun3auum.

4.2.1KomnaHnsa obecneumBaeT npoaBMKEHME

3TOoro  npuHuMna B CUCTEME BHYTPEHHUX
KOMMyHVIKaLlVIVI, pa3BmBaeT KOMMETEHUUN U
mMoTmBauuto, Heobxoanmbie and ero

peanusaummn B NpoLecce NPUHSTUS peLLEHU 1
NpaKkTU4eckon AesATeNbHOCTH.

principle at all levels of the company.

4.2.1. The Company promotes this
principle within the system of internal
communications, develops competences and
motivation required for its implementation
during decision-making and practical activities.

4.3. KomnaHma cTtpemutcss K MNOCTOAHHOMY
COBEPLUEHCTBOBAHUIO CBOEWN AeATeNIbHOCTU B
chepe coumanbHOM OTBETCTBEHHOCTW, BedeT
perynspHbin MOHUTOPUHI CBOEro BO34EeNCTBUSA

Ha coumnaribHo-aKOHOMU4yeckmne n
JKonorn4yeckme CUCTEMBbI, aHanms
pe3ynbTatTMBHOCTU  CBOUX  coUMalribHbIX U

9KOInorm4ecknx MHMUmMaTmB.

4.3. The Company strives for continuous
improvement of its activities in the sphere of
social responsibility, regularly monitors its
impact on social, economic and environmental
systems, analyses efficiency of its social and
environmental initiatives.

4.4. KomnaHna paccmatpuBaeT BeposiTHble
coumarnbHble N 3KOSornm4yeckue nocneacTeus
NPUHUMAEMbIX pPeLLUEeHUN, BHeOpseT MpuHLUUN
counanbHOM OTBETCTBEHHOCTU B  MPaKTUKy
3aKyrokK 1 npoaax.

4.4. The Company considers possible social
and environmental effects of made decisions,
integrates social responsibility principles into
purchasing and sales practices.

4.5. KomnaHnsa coctaBndeTr OTYETHOCTb O
CBOEW pe3yrbTaTUBHOCTU B chepe coumanbHOn
OTBETCTBEHHOCTU no MexxgyHapoaHbIM
cTaHgapTam HedUHaHCOBOW OTYETHOCTH.

4.5. The Company prepares reporting on its
performance in the social responsibility sphere
in compliance with International Non-financial
Reporting Standards.

5. TepMUHbI N cOKpaLLeHus

5. Terms and abbreviations

CouunanbHas OTBETCTBEHHOCTb -
OTBETCTBEHHOCTb opraHusaumm 3a
BO3[ENCTBUNE ee peLleHUn U OeATeNbHOCTU Ha
oOLIeCTBO U OKpyXalollylo cpeay 4epes
Npo3payHoe ¥ 3TUYHOE NoBeeHNe, KOTOPOE:

° coOenucTByeT YCTOMYMBOMY  pPasBUTUIO,
BKMOYas  300poBbe U BnarococtosiHue
obLecTBa;

e  YYUTbIBaeT OXMOAHUS 3aUHTEPECOBaAHHbIX
CTOPOH;

e  COOTBETCTBYeT NpUMeHsieMomy
3aKoHOOaTEeNbCTBY " cornacyetcs c
MeXayHapoaHbIMU HOpMaMU NOBEAEHWS;

° MHTErpnpoBaHo B [OEATEeJIbHOCTb BCEWN
opraHmn3auuu 7 NnpUMeHAeTCA B ee
B3aMMOOTHOLLUEHUAX.

Social responsibility — responsibility of an
organization for the impact of its decisions and
activities on the society and environment
through transparent and ethical behavior,
which:

. facilitates  sustainable  development,
including health and welfare of the society;

. takes into account expectations of
interested parties;

. complies to the applied legislation and
conforms to the international behavior
standards;

. Is integrated into the activities of the whole
organization and is used in its relations.
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